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Digital TV production (Media Arts Production) 
This project-based course, as part of the Digital Media Academy, is an exciting 
introduction into the world of digital production. Students will become experts in 
using video cameras, editing, writing scripts, and gaining experience in public 
speaking.  Diverse applications and styles will be introduced and practiced, as well 
as the application of media analysis.  Students will progress as video producers and 
digital storytellers.  Eventually students will become part of a production company 
class and apply their skills by creating, producing, scheduling, and seeing a project 
through from conception to completion.   
 
Digital Graphic Design 
This project-based course, as part of the Digital Media Academy, students will utilize 
a variety of graphic arts equipment. Students will explore a variety of techniques in 
order to analyze and develop digital graphic illustrations.  Students will participate 
in printing, publishing, packaging, advertising, and graphic design in a digital world.   
Students will experience the production of posters, programs, tickets, etc. and 
additional school-produced materials.  Additionally, students will be involved with 
design, layout, assembly, and production of digitally created graphic projects.  
 
Digital Photography/Web 
This project-based course, as part of the Digital Media Academy, is an exploration of 
digital photography, digital image-editing, and photographic techniques.  Students 
will understand all concepts and processes involving digital photography. Students 
will eventually advance to the expert level and become efficient with shutter 
priority, Aperture Priority, ISO settings and utilizing Manual mode on school-issued 
DSLR cameras. Students will develop advanced skills and creative approaches in 
photographic approaches in photographic imagery and post-production Photoshop 
processes and techniques. Each student will create an on-line portfolio, which will 
appear on their individual website.  
 
Statistics 
This course, as part of the Digital Media Academy, will explore the fundamental 
concepts and principles for discovering pertinent information and knowledge from 
digital data. The course will assist students to view and solve problems from a data-
perspective and apply analysis skills in an attempt to make data-driven decisions.  
The students will utilize methods in both descriptive and inferential statistics and 
will gain insights into the interpretation of data. Both quantitative and qualitative 
methodologies will be utilized for social media network analytics. The course  
will include the concepts of statistics and probability, distributions, estimation, 
hypothesis testing, correlation and regression with variance options. This statistics 
course will focus on the statistics and trends of digital media consumption. 
 
 

                         

 



Marketing in the Digital World 
This course prepares students with a foundational understanding of digital 
marketing channels and how successful marketing campaigns use the numerous 
online and mobile platforms. This course covers the fundamentals of digital 
marketing including internet marketing strategies, user-generated content, search 
engine optimization, website design and management, inbound marketing, email 
marketing, social media campaigns, mobile apps, content strategy and paid search 
advertising. 
This digital marketing course examines the role that digital marketing and e-
commerce strategies play in businesses and society. This course introduces and 
builds upon the core theories, frameworks and technical aspects of digital 
marketing 
The student is provided with analytical tools to understand and synthesize the most 
current applications of theories and concepts in marketing. Topics such as consumer 
and business marketing, segmentation, support systems in marketing, product 
concepts and management, marketing channels and supply chain management are 
explored. 
 
Digital Communication in a Global Society 
This project-based course, as part of the Digital Media Academy, will examine the 
nature of digital communications as it relates to the media. Students will be able to 
evaluate the changing nature of communication in the global environment and the 
global impact of communications.  Students will understand how mass 
communications are changing regularly. Students will navigate the media-rich 
communication culture by applying critical thinking in an increasingly complex and 
converging communication world. The following aspects will be covered in this 
course: 

• Organizational communication 
• Ethics and law involving communication 
• Mass communication 
• Graphic communication 
• Media platforms and communication 
• Public speaking 
• Interpersonal communication 
• Group communication 
• Communication and media theory 
• Intercultural communication 
• Communication in pop-culture 

 
Economics of E-Commerce  
 
This course, as part of the Digital Media Academy, will address the main managerial 
and strategic aspects of online business.  It discusses the different e-business 
practices and challenges in Business-to-Consumer (B2C) and Business-to-Business 
(B2B). Economic theories are used to discuss the impact of e-business on market 
configuration and network relationships. Internet-based systems have dramatically 
changed the way businesses operate and compete in the global marketplace and it is 
important for future executives and policy-makers to understand the implications of 
these changes.  Students will understand theories of strategic management for e-
business, organizational strategies, the complicated e-commerce industry of legal, 
ethical, and security issues, the impact of social technologies, and the broader 
implications of e-commerce for the United States and world economic activity.  



Interactive Social Media 
Interactive Social Media is a state-of-the-art project-based course in which students 
will be able to examine theoretical research regarding social media platforms, 
practice social media analytics, and apply the learned strategies to an actual real-life 
community project. In this transformational learning experience, students will be 
charged with thinking critically to formulate a Social Media Action Plan and be 
creative and innovative in applying these principles to problem solve. Students will 
work in small cohorts and compete with other groups in the class in establishing a 
successful campaign employing diverse Social Media platforms.  
 
At the conclusion of the course and the integration of the Social Media Campaign, 
students will be able to:  
 

• Master social media communication principles and platforms 
• Apply social media best practices and strategies to real projects 
• Create a vision for engaging a community and implement an effective social 

media strategic plan that matches the vision 
• Publish social media updates and engage various stakeholders 
• Sustain social media platforms and apply analytics 
• Present their findings and successes to an expert panel that will decide the 

cohort that was most effective 
 
Students will gain practical experience in the successful use of Social Media as a tool, 
and utilize this competitive edge in their further studies, workplace, 
communications, and/or self-marketing.  Students who take this course will position 
themselves to be leaders in the new, data-driven economy. 

 

 

 

       

 
 
  
 
 
 
 


